ar as a continua}ﬁn of creativity by

>
g. |
e
I g
-

Pt

o\ live in an era characterized by
From organizational models emphasiz
creativity as part of efficient corporat
. or as a tool for self-help, to commerci:
(Associate ProfessogSwedish/Defence University) invoking it to sell products, creativity
| potential to become a solution for al

- predicament. This presentation looks
‘ discourses on creativity has been in
as part of the waging of war. Since
enlightenment era, war has been co
i 3 phenomenon characterized by a tens

1 November 2018 (Thur.) 17 : 00~ between creativity and linear condug

- . ideal military commander as someo
UmverSlty of TOkyo quap R Campus vision to overcome this. By analysin
Bldg.101, 2F Seminar Room contemporary military discourse, | s

Illustrate how it emphasizes war wit
reference point in experimental artistry, often
explicitly idealizing creativity as an objective.

(language: English)

*Auditors are welcome to participate in Dan Oberg's PEAK /f Wing on '[_hiS ar_]alySiS I aSk_ '[_O what extent
Seminar, Philosophy of Globalisation. Topics and date: s as d Contl.m“.latlon of _creat|V|ty by other
Baudrillard (24 Oct); Butler (31 Oct); and Virilio (7 Nov). Time ‘ g: Y Ss?osrlfssgg I;z)%?a?\ger]r dlg?l Ii?(?a? II?Pe al
and place: 10h25-12h10, Room 117, Bldg. 1. For registration, . ‘ \ '
email: dalgliesh[at]global.c.u-tokyo.ac.jp \

-

.

£ o
SR (34200720 OERETFHIZEE > ¥ —) (UTCP)
U7 U7 AT TR (21 HALIC 351 2 Se A D Bl & S

" E1-RIF-AEs-
Humanities Center



